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The role of consumers in ESI — Part 1

* Energy behaviour

e Curtailment behaviour
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* Energy behaviour
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The role of consumers in ESI — Part 1

* Energy behaviour

* Flexibility behaviour




Changing consumer’s energy behaviour?
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https://www.youtube.com/watch?v=Ahg6qcgoay4

Changing consumer’s energy behaviour?
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Changing consumer’s energy behaviour?

Enforce change

Regulations

Effective if you give them
no choice...

BEHAVIOUR CHANGE




The role of consumers in ESI — Part 2

* Acceptance

* In-house technologies
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A different way of communicating ﬂ
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Online survey in Denmark (N= 1,165), Norway (N=1,020) & Switzerland (N=1,251)
opt-in opt-out neutral

Short description smart grid + upgrade heat pump with remote control

[1yes, lwant(...) [1 no, | do not want (...) L1 yes, lwant (...)

[Ino, | do not want (...)

Broman-Toft, Schuitema & Thggersen, 2014
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The role of consumers in ESI — Part 2

* Acceptance

* In-house technologies

* Energy infrastructure







Understanding public responses

No single cause of community objections

* Perceived cost and benefits:
- Negative impacts and lack of positive benefits

- Distributional injustice
 Lack of trust in the developer and decision-makers

* Procedural injustice
* Disruption to place attachments and place-related identities

Relative importance of each varying by context
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* Acceptance
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Public acceptance of Irish water charges
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Concluding remarks

 Consumers play an important role in Energy System
Integration

- Don’tignore them: public opinion may turn against you

* Consumer behaviour is complex

- They often don’t behave “rationally” or
“straightforward”

- “irrational factors”

 What is best from a policy/ technical/ economic point of
view, is not always best from a consumer’s point of view.



Questions?



